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2> WHO IS VACATION.COM?

The largest consortium of travel agents in the US, wholly owned by Amadeus Global Travel

Distribution. The Consortium comprises of over 5,000 Travel Agencies (some 25,000+

individual Agents) who are responsible for over $15bn of sales per annum.

2> DESTINATIONVACATION
Destination: Vacation is unique; it is a
consumer magazine for the upscale
travelling clients of Vacation.com’s
members. A glossy, perfect-bound
publication, it is a minimum of 68 pages
per edition.

2> DISTRIBUTION: Destination. Vacation is
distributed quarterly to the most affluent
80,000 travellers of Vacation.com’s six
million seasoned traveler database

— top 1%. Furthermore, each edition is
personalized to the reader from their
trusted travel agent who is a member of
Vacation.com.

2> CONTENT: Editorial is written by some
of the best travel writers in the industry
with a focus on destinations readers
have expressed an interest in. The
publication aims to provide valuable and
accurate travel advice on a broad range
of destinations, targeting the seasoned
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traveller from emerging destinations to the
more established favourites.

)> FOR THE READER: Destination: Vacation
represents trusted advice from their
preferred travel agent (who they are
regularly buying travel from) about
destinations they have, more than likely,
already expressed an interest in. As they
are already spending a considerable
amount of money with their travel agent
and respect their advice, they are far more
likely to act on the contents of Destination:
Vacation than other media.

)»>» TARGETED APPROACH: The magazine
offers organisations an exclusive
opportunity to target the upscale US
travelling public — rather than the
armchair traveller. The 80,000 readers of
Destination. Vacation represent a qualified
audience of travellers who are both
affluent and receptive.
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DEMOGRAPHICS

Readers of Destination: Vacation are categorised into the
following demographic groups:

> AFFLUENT EMPTY NESTERS:

Dual income older couples who use their high
discretionary incomes to enjoy the good life.
Median age: 62, median income: $145,000

) AFFLUENT PROFESSIONAL COUPLES:
Educated, dual income, childless couples with
connoisseur tastes, focused on their career, staying fit
and investing.

Median age: 46, median income: $133,000

> UPSCALE MATURE WOMEN

Older women approaching or enjoying retirement, who
travel and have upscale interests, including charitable
causes and investments.

Median age: 61, median income: $72,000

) ELITE SINGLE MEN

High-powered, career-driven men with sophisticated
tastes, extensive investments, and the means to travel
the world.

Median age: 45, median income: $202,000
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2011 RATES

FULL PAGE $19,500 USD
DOUBLE PAGE $29,500 USD
MAIL

DATES

> #12011 MAIL DATE: 1/27/11

»> #2 2011 MAIL DATE: 3/25/11
)> #3 2011 MAIL DATE: 6/30/11
)> #4 2011 MAIL DATE: 9/29/1

3> FINAL COPY DATE: 1MONTH PRIORTO
MAIL DATE

DESTINATIONVACATION is published
@] by Absolute Publishing Ltd
absolte publishing 1 @2 197-199 City Road, London EC1V 1JN
t:+44(0) 20 7253 9909 f: +44 (0) 20 7253 9907
e: sales@absolutepublishing.com
w: www.absolutepublishing.com

ADVERTISEMENT SIZES

SIZE BLEED TRIM

TYPE AREA
286mm x 442mm  276mm x 432mm  247mm X 399mm

Double-page spread*

11 Van x 17 3/87 10 78" x 17" 9.5" x 15.5"

Full page 286mm x 226mm  276mm x 216mm  247mm x 180mm
11 /4" x g 6/8" 10 778" x 8.5" 9.5" x 7 V8"
Half page N8mm x 194mm

4 5/8" y 7 5/81

All sizes in millimetres then inches (height x width). Live matter should be at least 5mm
4/8") from trim. *Allow 10mm or (7/16") gutter (for text running across the spine)

)> PDF SPECIFICATIONS

Please supply Adobe Acrobat PDFs set up to PPA Standard file formats [www.ppa.co.uk see passdpress section]. All
ads should be supplied with a color proof and according to the naming convention provided: Publication Name, Month of
advertisement, Advertisers Name. Example: DVOA4I1_advertisersname.paf

)> ONLINE SPECIFICATIONS FOR PDFS
It is the client’s responsibility to ensure URL links within artwork link through correctly on the online magazine. Please refer to
the below guidelines. Failure to observe these guidelines will mean online links will not work.

) PDF DETAILS/TIPS

2> Artwork MUST be supplied in PDF format — JPEGs, EPSs and TIFFs will not work.

2> URLs must include www at the beginning of the web address e.g. www.absolutepublishing.com

22 Ensure the URLs fit on one line.

22 Ensure URLs are text — do not convert text to an outline or a bitmap image as it won’t be recognised.

2> Embed all graphics and fonts in the PDF. Files under 8MB can be sent via email to production@absolutepublishing.com
Please contact the Production Department: +44 (0) 20 7553 7372 for further information on file transfer if file size exceeds 8MB.
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