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For Immediate Release

NATIONAL GEOGRAPHIC TRAVELLER (UK)

March/April 2011
 NOW AVAILABLE ON NEWSSTANDS

Digital sample available: www.natgeotraveller.co.uk/mar11
LONDON (February 10, 2011) — National Geographic Traveller (UK) March/April 2011 is now available on newsstands. The 180-page travel and lifestyle magazine is packed full of you-are-there photography, authentic travel experiences and inspiring narratives, all focused on the brand’s theme “All Travel, All the Time.”

Newly appointed editor Pat Riddell said: “National Geographic Traveller offers inspiring yet authentic travel experiences that people expect from this world-renowned brand. We’ve had a tremendous response to the first issue and clearly hit a nerve with readers, as they’ve sent us hundreds of letters, emails, tweets and photos.”

Here is a taster of this issue’s features:

· Cover Story: 17 of the World’s Best Drives — Travel excerpts from those in the know: ready-made road trips from the Pan-American Highway and the Alps to Norway and New Zealand.

· Destinations: Brazil, from its concrete capital to its jungle interior; Greek island hopping; India’s Kumbh Mela; Arctic Norway; and more.

· Smart Traveller: Live like a local in Vancouver and dine in Valencia. Also: Discover our top choices for an Italian villa escape in our Sleep section.

· Travel Talk: Our survivor’s guide to travel asks travel questions both common and awkward, from how to treat jelly fish stings and how to acquire the best hotel rates to how to seek compensation for a cancelled flight.

· Real Life: A different style of education — travel and learning from those who travel with their family and choose to educate them on the road; and the highs and lows of solo travel.

A 26-page e-zine is available for readers to sample. Visit www.natgeotraveller.co.uk/mar11
Maria Pieri, editorial director, said: “We’ve set out on a journey and we’re hoping readers will join us in welcoming this new, yet trusted and familiar, travel voice to the UK. We are here to listen to our readers to ensure we deliver a high-quality publication that exudes the love of real and authentic travel — something this brand is synonymous with.” 

NATIONAL GEOGRAPHIC TRAVELLER (UK) EDITION

National Geographic Traveller (UK) broadens the international reach of the publication to 15 local-language editions. The magazine also is available in China, Spain, Russia, the Netherlands, Israel, Poland, Slovenia, Latin America, Armenia, Czech Republic, Croatia, Indonesia, Romania and South Africa. 

National Geographic Traveller (UK) is published six times a year, with a cover price of £3.85, via subscription and on newsstands. Visit www.natgeotraveller.co.uk for more information.  

To take advantage of our subscription offer of £9.60 for six issues, visit http://bit.ly/ngtfeb11
Notes

National Geographic Traveller (UK) is published under license by Absolute Publishing Ltd (APL), from the National Geographic Society in Washington, D.C.

www.absolutepublishing.com
National Geographic Traveler (USA) is the world’s most widely read travel magazine. It championed sustainable travel before it was cool and, eight times annually, celebrates journeys that are about place, experience, culture, authenticity, living like the locals and great photography. It makes a distinction between tourism and travel and stresses inquisitive, not acquisitive, trips. It employs storytelling and you-are-there photography to inspire readers to pick up and go. And, with the theme of “All Travel, All the Time,” it eschews fashion and fluff in favour of articles that offer a strong sense of place, inspiring narratives that make readers take trips, and solid service information to help them plan those trips.

The National Geographic Society is one of the world’s largest nonprofit scientific and educational organizations. Founded in 1888 to “increase and diffuse geographic knowledge,” the Society’s mission is to inspire people to care about the planet. National Geographic reflects the world through its magazines, television programs, films, music and radio, books, DVDs, maps, exhibitions, live events, school publishing programs, interactive media and merchandise. National Geographic magazine, the Society’s official journal, published in English and 33 local-language editions, is read by more than 40 million people each month. The National Geographic Channel reaches 370 million households in 34 languages in 168 countries. National Geographic Digital Media receives more than 15 million visitors a month. National Geographic has funded more than 9,600 scientific research, conservation and exploration projects and supports an education program promoting geography literacy. For more information, visit www.nationalgeographic.com
###

CONTACT: 









For Editorial Enquiries: 

editorial@natgeotraveller.co.uk
Tel: +44 (0)20 7253 9906

Pat Riddell, Editor

Tel: +44 (0) 20 7253 9906
pat.riddell@natgeotraveller.co.uk
Maria Pieri, Editorial Director

Tel: +44 (0) 20 7253 9906



maria.pieri@natgeotraveller.co.uk
For Magazine Sales Enquiries:
Matthew Midworth, Sales Director

Tel: +44 (0) 20 7253 9009. 




matt.midworth@natgeotraveller.co.uk
Matthew Jackson, Managing Director

Tel: +44 (0) 20 7253 9009





matthew.jackson@natgeotraveller.co.uk
Anthony Leyens, CEO
Tel: +44 (0) 20 7253 9009                                                
Anthony.leyens@natgeotraveller.co.uk
National Geographic Traveller 197-199 City Road, London EC1V 1JN

Administration & Ad sales tel +44 (0) 20 7253 9909  fax +44 (0) 20 7253 9907  email sales@natgeotraveller.co.uk  

Editorial tel +44 (0) 207 253 9906  email editorial@natgeotraveller.co.uk web www.natgeotraveller.co.uk
Registered Office: 30 City Road, London EC1Y 2AB Registered Number: 339 3234 VAT 701391176


[image: image1.jpg]